Good

Strategic Marketing

We help companies meet their customers
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GetGood Strategic Marketing

Founded 2004

Marketing and social media consulting
o Strategy through execution
o Project or retainer basis

Clients include HP, The Exit Planning
Exchange, GuideMark, The Sugar
Association, Santorini Consulting, Caras
Training, SOCAP International and CamelBak
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Susan Getgood

More than 20 years experience in corporate
marketing

Corporate positions included SVP Marketing for
SurfControl and General Manager of Cyber Patrol

Frequent speaker at social media and blogging
conferences like BlogHer, BlogWorld Expo and
New Comm Forum

2008 Fellow Society for New Communications
Research




Our Work

Marketing strategy & plan development
Website & blog development

Public relations plans

Blogger relations campaigns

Collateral development

Direct marketing campaigns

Lead management systems

Social media & marketing workshops
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Clients, past and present

HP Maxwell Street Documentary
GuideMark Santorini Consulting

Kraft Foods Spec.-Ops. Brand

Caras Training CamelBak

SOCAP International Nomadic Display

The Exit Planning Exchange AmeriVault

The Sugar Association PistolStar

Parent Power/Active Access Bid4Assets

Meal Makeover Moms Chandler Chicco Agency

Massachusetts Family Business
Awards
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Selected Social Media Projects



Blogs

The Exchange (XPX)

Notes of the Urban Blues

Caras Training, For the Face of Your Business
GuideMark, Business Forward

Santorini Consulting, Compensation Architect
Software Secure, Multiple Choice

HP, Backstage at Sundance
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X | Home | Blog ‘ About Archives ‘ Fesources | RS5 Contact

NEWS, OPINION
FROM THE MEMB

SUBSCRIBE Susan Pravda at the August XPX Meeting

SErTEMBER 14, 2008
Enter your email address:

I YWe were privileged to have Susan Pravda from Foley and Lardner join us at the August meeting.
She gave a terrific presentation on "How to Prepare your Company for Sale and Maximize Yalue."
Subscribe |

Here are some of the highlights. WWe hope to have the full video available in the near future.

Delivered by FeedBurner

W Subscribe in a reader
R LLLLLL 4

FEATURED

RECENTLY
Susan Pravda at the August XFX
lleeting
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MURBAN BLUEB

* Home

The Films The Blues is where it all starts

Posted an March 6, 2008 in Hubert Sumlin, Kenny Wayne Shepherd, People by Susan Getgood

&t Sundance in January, Electrified director Phil Ranstrom did an interview with Kenny

Wayne Shepherd and Hubert Sumlin that will be included in the DVD Extras for Electrified.

In this short clip from the interview, Kenny talks about how the Blues is whers it all starts

_nlllJ.

Copyright 2008-2009 GetGood Strategic Marketing Inc.




BUSINESS MAMASMENT SOLUTICNS

At The Companies,
Leaders and lssues
Driving Business
Success in

Today's Economy

A Podcast Sponsored By GuideMark

Business Forward 5: Marketing Tactics Part 2, Advertising & PR

Susan Getgood under Marketing Edit This

This is the second episode in our Marketing Tactics series, Last fime we covered some general

considerations for the marketing plan, direct mail and events, In this program, we’'ll talk about advertising
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Subscribe

Subscribe by Email
Subscribe in a reader

For The Face Of Your Business

Main

Me tool

Fosted on March 7, 2008 in Customer Service, Training by Ronna Caras 2 No Comments =

I am eavesdropping right now. Listening to the greatest customer service pro that I know talk to a total

stranger. “That's my mother's name!” I hear.

They talk about the customer's problem for a few minutes and then I hear, “Me too! My husband liked it
so much I thought we were going home with time share.” Apparently a wacation spot had been

rmentioned.

“Okay, mom, I mean Gina,” she is chuckling., "Here’s an idea...” and they return to the business at hand.
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COMPENSATION ARCHITECT

Santorini Consulting Home About Archives Resources RSS

Your guide to designing, implementing and managing effective compensation solutions.

WHY ARE YOU PAYING VARIABLE
COMPENSATION?Y

By: David Kelly [ July 14, 2008 & 9:07 pm
Filed under Compensation Flans | Edit | & Comments

Are you aligning behavior with corporate goals?

Some comp plans just dont seem to do anything...

It is not uncommon for companies to find themselves with variable
compensation programs that don't appear to help the comparny's bottorm
line. Sometimes they are based on obsolete business priorities that hawven't
bieen revisited as the business has changed over time. Sometimes they are
biased on legacy system implementations - this is how our comp admin set it
up in Excel several years ago, 5o this is how we continue to pay now.

Authors

There is a big difference between a policy and a procedure. A policy s a
set of rules or guidelines that drive behaviors in the husiness. A procedure
is the way someone implemented those rules based on the circumstances in
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Blogger Relations

HP, Photographic Memories, Fall 2007 and
various other programs 2005-2007

CamelBak, Sustainable Hydration, October
2007

Maxwell Street Documentary, Electrified: The
Story of the Maxwell Street Urban Blues,
Winter 2008
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HP Photographic Memories

GetGood Strategic Marketing
one of two firms selected for
social media campaigns for
launch of HP Photo Books in
Fall 2007

Outreach to mom bloggers
with high interest in digital
photography

Conducted interviews with 22
mom bloggers for HP.com

Plus 20 reviews in a Parent
Bloggers Network campaign

Online sales of Photo Books In
holiday 07 exceeded forecast,
almost 10x

Case study presented at
BlogHer Business 08
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HF Digital Photogr agpkey

Photographic Memories
(A  Freow

Interviesys with LS. mom bloggers

» Home & Home Office P Photo Books are nerfet : Create .-::1 .
My Cart mermaries. In th Sl professional-looking]
0 itemns in My Cart : _ _ #l HP Photo Book

theit lives. L - at home

» Digital Photography » Learn more

= Buying guides
w Take hetter photos See maore of their photos an Flickr at Photographic Memories.
= Print hetter photos
»= Edit & restore photos
= Drganize & archive

To read an interview, select the woman's blog:

photos )
» Ehare phatos & get A Mnmmﬁtnw » Maotherhood Uncensared = Tahle Fn.r Five
creative » Baby Faith » Py Ohdtra » The Gloriously Mundane
» Photo scanning tips = Crunchy Domestic Goddess s Picture This = The Land of kA,
= Mocha Momma = Second to the right and = The Laurent Files
» Everyday Printing » momrmy bvtes straight an till marning » Wioulda Coulda Shoulda
» Everyday Computing » Mommy Meeds & Cocktail » Slurping Life » Zoot
» Digital Entertainment # Surrender, Dorothy
= Activity Center

= Free online classes
Christina, A Mommy Story

Browse & B
i Christina tells A Momrmy Story and what a story it is. From the antics of toddler Cordy and

”‘ E'fl'j':;e SERmECTE “ infant Mira to the stray Kitens in the playhouse and life in the neighborhood, things are
always hopping in her carner of the world. In her AHaut Me section, she writes: "1 still

o e A B
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.-::'l-;rg! )

Home About Contact EEE=EECHLLY select Month d I

Pay the Billz

+ $3 rmagazine subscriptions *rall are the prettiest »
ElogHer Ad Metwark a2 i 5 :

HP makes great photogifts, and socan you

Mowermber 15, 2007 | Froduct Talk, Cantests

" pE— 5o, the fine folks at HP came to me and said, “We're making
e e these new photo books we think you might really like. Want
f i to try them? And | said yes, because they told me I'm pretty
and vou kaauw | can’ resist trat | was interviewed in
connection with the project, as well, and in general a gn:u:u:l
_ B time was had by all. We made a photo album for my son’s
soccer coach and it was really easy (| can say that, because

Nish = 00 my hushand did all the work! Hal) and came out absolutely beautiful.

Free stuff.
Fabodows doals.
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Blowout sale at
Baby Brewing on
Mommy Needs a
Cocktails shirts

Co buy yourself
samething funl

by

The place to win
all the cool stuff

&
I IBrewind|

'Cause sometimes the chocolate brownies just won't do the trick

+— If | could have picked you all, | would have, Fealby
| only got to 90 mph and | never dropped the tranny —

Pick ME!! Pick ME!!! I want a new HP
PHOTO BOOK!!!
Movember 4, 2007

5o ywou lost the last contest at Mommy Meeds a Cocktail. You're feeling a
little down. You expected it to Qo a little better. This was your contest. You
were feeling it You owned it And you didn’t win, Well, guess what? There's
ahother chance ta win samething areat.

The very nice people over at HP sent me some of these really cool photo
biooks that are just hot off their presses, Two sizes, 37X 77 and 8 1727 X
11." Retailing at $14.9% and $24.99, vou really can't beat the price plus
comvenience of making your mother-in-law’s holiday present while sitting in
wour robe and furry pink slippers. HP also asked me some questions about
iy lurve of photography fyou can read about it here) and then they offered
rme FOUE photo books to give away, two of each size.

Copyright 2008-2009 GetGood Strategic Marketing Inc.

Wanna win a HP
camera?

Those crazy people over at
HF sent me a camera to
Qive away to you, Isn't this
funy Head over to Momimmy
Meeds a Eeview to enter. It
wioh't cost you a thing.

|_‘ Instant
== Cocktails

I~ Everybody's
= flipping
opinion

Contact Me

Far martini recipes ar amy



The Parent BloggerSiNE WOk

n B
¥ - = r bl TR
Give us something toital Ko
4 B S8
% putolite Flareglo and Spotaglo: I'm Gonna Let it Shine Learn More Featured SPOI'ISO['
Discovary Channel Store Tays (ages 74) - well Worth the wait »
To learn rore about usz, please e
J o vigit our main page, R s A
HP Photo Printer and Photo Books - Liven Up Your YOUR CHILD'S
Holiday Gatherings! Subscribe to PBN STRENGTHS
>
The bloggers in the second half of this campaign have heen just as thrilled Subscribe with Bloglines ”
with the products as the bloggers in t . As before, their photo :;,I—_E‘:»:_ i ,//
editing and printing skills and experience range from novice to expert, so their R ey
feedback is waried, But all in all, the HP Photosmart 4526 and the RSS20 ot e

accompanying Photo Books have been a grand success,

In this final round-up, the blogger feedback will be grouped into the same Bp Sponsors

.':a' T

three components as in the mid-campaign post: 1) Printer functionality; 2
Printer-based photo editing; and 3) the Photo Books and their associated 6‘ Iscg’le;jf Igﬂ

photo editing software.,

nE yoeg minds |

Printer funchionality
BloghAds Networlk

o A -4

Setting up the printer is unbelievably easy, whether you're shaking in your
boots at the sight of new technology or ready to plug-and-play:

« “Setup on the photo printer was pretty darn simple. Plug it in, follow the

few steps offered in the instructions, and you're off and running. News

Actually, I'm not sure I'd have even needed to worry about the

; i i - Saorme Advice on Reaching Out to
instructions, it prompts you as each step goes along. Sian up far the PBN monthly =) 5 i
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Websites

The Exit Planning Exchange (XPX)
Spec.-Ops. Brand

GuideMark

PistolStar

Maxwell Street Documentary

Assabet Valley Chamber of Commerce
Massachusetts Family Business Awards
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| Home | About | Join ‘ Elog | Events

Sponsars Contact

our Vision:

Every business owner achieves a
= ‘ well-prepared and successtul ext.

Our Mission:

Make it easier for business owners to find qualified professionals with
deep exit planning expertise

Suppaort the growth of the emerging exit planning field

Enable members to share their intellectual capital with other members
Develop the educational programs required for this emerging discipling

Copyright 2008-2009 GetGood Strategic Marketing Inc.

MEMBER AREA

The “/alue nf'Memhershi_p-

L Ll Lo

COMING FVENTS
Breakfast Serinar with Arthur @
flaswell  October 02, 2008
7:15am-3:00am
Qlin Hall, Babson Caollege

Sponsored by Tarlow Breed Hart &
Rogers, P.C.

Panel Discussion  Movember 01,

2005
The Present and Future of b & A

far Mumarbdananad Marmnanics




sPIEC-0OPS!

- GUARANTEED FOR LIFE
‘LS ii a ke
COMPANY PRODUCTS DEALERS MNEWS CONTACTUS SEARCH

ranty | Crownloa og | Product Instructions | Sug a Product | Help

MODULAR CHEST RIG

Just introduced far
20021

View details

Spec Ops Mews

and imp
innovative B
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Subscribe to
" Driving Sales Success,
GUICIEMET'I( GuideMark's frea
e-newsletter of sales
and marketing tips.

GuideMarlk helps businesses get the big picture with SAP® Business One,

When all your critical business operations are warking together effectively,

your business is focused and moving full steam ahead. The SAP Business One

application truly integrates customer and vendor management — including SAP Business One
sales, finance, manufacturing, e-commerce, CRM and inventory. Result: every-

one in your company is on the same page and you have a clear, current and

complete view of your business.

Latest NEWS ‘

- GuideMark to Deliver SAP Business One to Small and Midsized
Companies in Northern New England

- D¥iving Sales Success [current issue)

- More news...
EHANNEL"

P& B KL
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Workshops

Introduction to Blogging & Social Media
Blogger Relations

Representative Clients:
SOCAP International

The Sugar Association
Nomadic Display

Kraft Foods

University of Wisconsin

AAA Ohio

Chandler Chicco Agency

o O 0O 0O 0o o o
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My sites
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‘ Getgood.com

-~ GetGood

Strategic Marketing

Top Five Suggestions for Marketing ROI

Susan Getgood 'sgetghu(lu_g@gétﬁundlcmn

Contact Us

Subscribe to Marketing Roadmaps by Email

Getgood and Herrington:

Not enough leads?
Leads not converting fast enough?

Afraid “nobody” knows who you are?

Wondering how blogs and podcasts fit into the marketing plan?

GetGood Strategic Marketing can help. We develop and implement marketing and communications programs that make
certain your audience knows whao you are, what you do and how your product or service will help them. Our client wark ranges
frarm complete marketing and public relations plans to viral marketing programs, e-neswsletters, Web sites and blog strategy. Plus
everything in between.

And we don't stop at brand awareness and preference. Our programs are focused on results —what it takes to fill the pipeline and
cloge the sales.

In addition to our full service marketing and communications consulting, on either a project or retainer basis, we offer
marketing workshops on dealing with the media, blogaing 101, lead generation tactics and improving sales through lead
tracking, nurturing and rating. These can be a great way to introduce your tearm to a new idea like blogging or kick off a major
lead generation and tracking initiative.

Mot sure where to start? Consider our Top Five Suggestions for Fast Marketing ROL

And take advantage of our free hour of consulting. Mo obligation, other than to spend some time with us on the phone or in
person. Use your free houor to brainstorm or bounce an idea off an objective listener. You've got nothing to lose, and we guarantee
you that at the end of that single hour, you'll have an idea, or two, that you can usel
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« Everything you always wanted to know about podcasting | Main | Battlestar Galactica 8 ) ReS FEED B 7wy |
minute recap s

Feb 25, 2008

Bloggers & Custur,}]er Service: Do blog complaints
Other Places | Blog makeé a difference?

Recent Posts

"Carnventional” social media wisdom would have it that companies need to pay attention to
the blagosphere, or risk their brands. For proof, out trots the example of Jeff Janvis and
Dell Hell. Jarvis' complaints about Dell customer service percolated up to mainstream
media and are oft-cited as the impetus behind Dell's *hig* move into social media about a
year ago.

Maw, you may sense a certain cynical undertone in the above paragraph, and you would

getgood.com/roadmaps
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NOT YOUR
AVERAGE
BUSINESS
CONFERENCE
Speakers at

BlogHer Business include:

a1

Ellen Siminoff  Jory Des Jardins

S KE)

Laura Martinez Lisa $tone

e kY

snapshotchronicles.com

Copyright 2008-2009 GetGood Strategic Marketing Inc.



Contact

twitter.com/sgetgood
978 562 5979 tel
617 967 0169 cell
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